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INTEGRATED MARKETING COMMUNICATION

**A continuous process aiming for marketing and communication
targets using various elements in a creative way to its targeted
audience.

**A concept that ensures that all forms of communication care
carefully linked together.

s Evaluated strategic roles od various marketing elements.
**Plays a vital role in informing, persuading and reminding the brand.



FEATURES OF IMC

I. Continuous Process — whom to approach — why to approach — what do
we have — what have we done — what to do - communication techniques —
paisa bolta hai — zara try karke dekh — review

ii. Common Objectives — Awareness — Attitude — Brand image and loyality —
Dushmano ko maza chakao — Corporate Image — Le le bhai, le le

iii. Elements — Fukat ki publicity — Advertisemnet — Sales Promo —
Salesmanship — Sponsorship — PR — Packaging — Trade Fair

iv. CrEATIiViTy




Advertising

Sales
Promotion

Word-of-
mouth
Marketing

Interactive Public
Marketing relations

Direct
Marketing




Elements of an Integrated Marketing
Communication Strategy

Interactive

* Personalselling . Direct marketing

* Sales promotions (e.g., mobile marketing)
(e.g., contests) : .
* Online marketing

* Direct marketing (e.g., blogs, social media
(e.g., telemarketing)

£ 0
res =
6 + Advertising / \ g
» Sales promotions
(e.g., coupons) » Direct marketing
» Publicrelations (e.g., e-mail marketing)
+ Direct marketing

(e.g., catalogs) K /

Passive




INTEGRATED MARKETING STRATEGY

Social Media

_Multi-media

Marketing

Blogs | |§f | Email

Public 1"
Relations

r.. \ Print Media
- J / & Direct Mail

Other |
Offline Media \

\ )|
N /

" Website

Social Share



ROLE OF ADVERTISING IN IMC

Advertisement and Communication
Advertising and Sales Promotion
Advertising and Sponsorships
Advertisement and Personal Selling
Advertisement and Public Relations
Advertisement and Direct Marketing
Advertisement and Packaging
Advertisement and Publicity

SR g SV SRR N R R TR v

Advertisement and Trade Fairs
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FEATURES OF ADVERTISING

. Systematic Process — Planning — Preparation and Placing
Paid Form

Public Presentation

Promotion of Ideas, goods and services
Through Sponsors

Arts, Science and Profession

Part of Promotion Mix

Influential

Facilitates Marketing Objectives

10. Universal Usage

11. Facilitates Consumer Awareness and Choice
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OBJECTIVES OF ADVERTISING

Creation of Awareness
Developing Pojitive Attitude
Develop Brand Image
Product Differentiation
Persuade Customers
Stimulate Demand

Promote Social Welfare
Reminder

it et Ll L S o bl

Corporate Image Enhancement
10. Gain Competitive Advantage



Egyptians used papyrus
to make sales messages
and wall posters.

PRE-MODERN

EVOLUTION OF ADVERTISING

1835 - The First billboard was made

1843 - First advertising agency

1891 - Companies started selling their
brands and not just products.

The first newspaper advertisement,

an announcement seeking a buyer

for an Oyster Bay, Long Island, estate,
is published in the Boston News-Letter.

1704 1800 - 1900

"“HISTORY OF ADVERTISING

1920 - First Advertisement on Radio
1941 - First television commercial
1960 - Focus group and research
1980 - Infomercials take hold

1994 - First banner ad by AT&T
1996 - Yahoo debuts search ads.

1900 - 1999

2000 - Google Adwords was born

2005 - Google Analytics was released

2006 - Facebook launches advertising

2007 - Facebook allows demographics targeting

2009 - Google launches interest-based advertising
on partner sites and Youtube

2000 - 2014

2010 - Twitter launches promotional
trends and promotional tweets

2013 - First Instagram Ads by Michael Kors

2014 - Snapchat first advertisement

2016

needls launches roboagency



Merchant's mark of
Thomas Horton (1530),
Wool merchant of
Wiltshire

Early Forms of Advertising

Wareham Town Criers

Sign Boards on Rock and other objects




Admission Started

For Jan 2000 Batch WP 100 % JOB ASSISTANT
Last Date of Admission 15"January
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® With Three Instalimont - 240
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d

y & Prosperous New Year *

Handbills
(Since 1477)

Printing

Newspaper
(Boston, 1704)

Magazine (1700s)




ACTIVE PARTICIPANTS IN ADVERTISING

1. Advertisers — product sellers — trade intermediaries — retailers —
social organizations — government.

2. Ad Agency — independent organization — contractual basis —
commission and fees. (O&M, Lowe Lintas, Mc Cann Erickson, JWT,
Dattaram, Leo Burnett, Madison Media)

3. Audience — readers — listeners — viewers — explorers.

4. Advertising Media — Media agency (Mediacom UK, Zenith, Starcom,
O&M, Madison Media) — media type.

5. Advertising Production Firms — Copywriters, artists, photographers,
choreographers, singers, designers, editors, producers, screeners,
testers, researchers, etc. (Abstract Films, Corcoise Films, Equinox
Films, Flying Saucer)



6. Government Authorities

¢ C{ I | o : { 3’\\ _" ‘ ,,,,,,,,
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U

7. Media Research Firms — (YouGov US, Zappi UK, Ascribe US)

8. Self Regulatory Bodies — Frame codes — content regulation (Ad
Standards Council of India, Indian Newspaper Society, Doordarshan, Ad
Agencies Association of India)



BENEFITS OF ADVERTISING

To the Seller

Product Introduction
Attitude

Brand Image, Loyalty
Market Expansion
Quality Improvement
Smooth Sales

Facilitates Promotion &
Distribution

Creates Demand

Mitigate Competition

To the Consumers
 |Information

* Facilitates Consumer
Decision

 Reminder

* Lowers Pride

Good Quality

Higher Standard of

Living

 Warning about fake
products

* Education

* Developing Attitude

e Saves Shopping time




To the Salesmen To the Society

e Easy Selling * Higher SolL

e Commands * Development
Respect * Employment

* Proud Feel Generation

* More Business * Entertainment

* Recognition * Social Awareness

Feedback Service




Classification of
Advertising

Area Audience
Local T Press
Regional Industrial Broadcasting
National Trade Outdoor
International Professional Dlgltal

Social

Political

Pioneering
Competitive

Retentive
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(Distance Education Bureau)

M.A.JB.A.

*Specializations available in M.A.: Economics,
Education, English, Hindi, History, Mathematics,
Political Science, Sociology
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NOW, CRACK THE CODE

TO YOUNGER ACTING SKIN. THE NEW ERA OF SKINCARE:
GENE SCIENCE

YOoOURH C@eDE

Youth Regenerating'Skincare

5X
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ONE MONTH
REVEAL THE NEW YOUTH OF YOUR SKIN'®

-
14
10 YEARS OF NE R
INTERNATIONAL PA

LOREAL.

PARIS




BNDr Tvacha

HAIR + SKIN + SLIMMING + ANTI-AGEING

EMINA

MISS INDIA

—OFF—

Forget the days of waxing, threading or shaving. At

Dr. Tvacha Laser and Cosmetic Clinic, we offer a ON ALL HAIR REMOVAL
pain-free and effective hair reduction treatment with TREATMENTS*
the use of high-end US FDA approved Laser. So,

stop worrying and opt for easy and comfortable *Valid on packages only

Laser Hair Removal.

Our Services

« Skin Rej : « Anti Pi : « Mel T ansmg::mmmam

* Skin Tightening * Scar T *R T SPECINL 0 :
* Acne Treatment  * Tattoo Removal  * Dark Circles Removal g
* Hair Removal * Botox & Fillers * Vein Removal 80 80 80 1221 Q
* Hair Regrowth * Weight Loss * Inch Loss =
* Hair Transplant 0N & HAI CARE

® 022 25 40 0321 & www.drtvacha.com
@ info@drtvacha.com A
Clinic Timings: Monday to Saturday, 11 am to 8 pm

OUR CLINICS: SANTACRUZ (W) 9768 24 2222 | ANDHERI (W) 9768 37 8888 | BORIVALI 9768 451111 | PRABHADEVI 9768 37 9999
CST 9768557777 | THANE (W) 9768 55 6666 | KOPARKHAIRANE 9768 36 3333 | MULUND (W) 9768 715555
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Dove doesn't strip
your skin like soap.




Enriching Lives

It’s Proven Success...

Supplied more than sets
in the last

APPROVED S6619
Kirloskar Brothers Limited (KBL) is India's only company which

factures FM app d and UL listed fire fighting pump
packages. KBL has a proven success of supplying more than 300
FM/UL Fire Sets in the last 5 years. Driven by diesel engine or electric
motor, KBL's fire-fighting system is also designed to suit NFPA-20
specifications and numerous other international fire protection codes
and standards. This has eamed KBL the reputation of manufacturing the
most reliable fire protection system from many Insurance Companies.
Evidently, KBL is also at the leadership position in service
engineering expertise and undertakes AMCs and overhauling of

FM/UL Fire Sets,
T W P

CNRBOP

Pumps | Valves | Motors | Hydro Turbines | Turnkey Projects

KIRLOSKAR BROTHERS LIMITED
Corporate Office: “YAMUNA®, S. No. 98 (3-7), Baner, Pune - 411 045, India | Phone: 020 - 2721 4444 | www.kbl.co.in



BLUE DART

THE EXPRESS DELIVERY SERVICE INDUSTRY




Cashback | Gift Cards

TRANSACT NOW amazgnm
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AUGUST 26, 2010
EAT Albvﬂll CAN

TEMPURKA

Served with Soup Rice, Iced Tea
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Juast like a woman

Sundcay Do yu Monsiay, rox ko anon
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